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• Edward Asscher named President of 
 the World Diamond Council
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 diamond centre

• CIBJO postpones annual congress, 
 will be rescheduled in 2021

• SSEF launches service identifying 
 pearl species
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AA Watch Wholesalers fi rst opened its 

doors for business 27 years ago in 1993. 

The company is run by dynamic husband-

and-wife team, Adam and Pratima Fulat. 

AA Watch is the national distributor of 

Energizer watch batteries in SA, a brand 

which has been at the forefront of the 

battery industry since inventing the 

world’s fi rst consumer battery in 1896. In 

addition, AA Watch is also a distributor 

for Rhythm Clocks, one of the largest 

clock companies in the world, and Alfa 

all-leather watch straps. Contact AA 

Watch on tel: (012) 342-8978/9 or 

e-mail: aaww@lantic.net.
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Teens are looking for ways to mark 
milestones now that matric farewells, 
graduations and other seminal events 
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DID YOU KNOW?

Interesting facts

• For your weekly dose of interesting industry-related facts,  

visit: www.facebook.com/pages/SAJN/508328912586722 and “like” the SAJN Facebook page.

1 2 3

Australian researchers confirm that  
deep-rooted eucalyptus trees pilfer gold  

from ore deposits underground and  
transport them into their leaves. 

Sir Walter Scott wrote a novel called Anne 
of Geierstein, where the fire of an opal, 

owned by the protagonist, was quenched 
when touched by holy water. The lady  

died soon after. The book led to a huge 
decrease in the popularity of opals because 

they were perceived as unlucky stones. 

Harry Winston was the first jewellery 
brand to dress celebrities in its pieces on 

the red carpet in 1943.

Finger and toe stalls are pieces of gold 
jewellery used to protect digits during  
burial. Such stalls were used during the  

18th Dynasty of Egypt and were thought  
to protect the deceased from magical  
dangers. Toe stalls were discovered  

in the tomb of Tutenkhamun.

7

Earthquakes move through ruptures in the 
earth called faults. When an earthquake 
strikes, the mineral-rich water lodged in 
 the faults is vaporised through a process 
called flash vaporisation. As the water is 

 vaporised, minerals such as silica and gold 
solidify, causing gold to be deposited.

8

Various functionalities on watches such as 
water-resistance, moon phase and date 
display are known as complications in 

the watch community. Watches can have 
multiple complications, but dress watches 
have few or no complications other than 

simply telling the time.

9

4 65

According to Wuzong Zhou, a professor of 
chemistry at the University of St Andrew's, 
around 1,5 million diamond nanoparticles 

can be found in a candle’s flame. 

The honour of being given the 
world’s most expensive engagement 
ring falls to Mariah Carey. The ring, 
given to Carey by James Packer, cost 

a stunning $10 million.

The agate gemstone is known for 
having natural stripes all over its body.
The stripes on the stone are because of 
the accumulation of minerals such as 

chalcedony or quartz.
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SA Mint 
hopes to 
protect 
rhinos with 
new coin

The SA Mint, a wholly-owned subsidiary of the SA Reserve Bank (SARB), has announced 
the launch of the third coin in the Big 5 series featuring the indomitable rhino.
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close to every South African. In 2019, we had 

the country talking about SA’s 25 years of 

constitutional democracy. With the launch of 

the Big 5 Rhino coin at the WMF, we hope to 

rally global support for our efforts to protect 

rhinos in the wild, rather than seeing them only 

on our coins,” says Janse van Vuuren.  

Prestige Bullion, the joint venture between 

the SA Mint and Rand Refinery, also announced 

that they will soon be introducing the Big 5 as a 

bullion product in platinum and gold coins. This 

significant investment-grade coin programme 

will provide those wishing to diversify their 

portfolios with a greater choice, while propelling 

the mint into the impressive company of highly 

respected peers offering investment products 

in platinum, gold and silver. 

The Big 5 gold and platinum bullion coins 

will bear the same design as the collectible BU 

and proof coins and will be issued in the same 

sequence: elephant, lion, rhino, leopard and 

buffalo, beginning in the first quarter of 2020. 

THE “BIG FIVE” TERM ORIGINATED WHEN 

big-game hunters visited the shores of Africa 

to shoot for trophies and locals warned them 

about the five most dangerous animals on the 

continent: the elephant, lion, leopard, rhino 

and buffalo. In 2019, the SA Mint introduced 

the Big 5 coin series, a multi-year coin pro-

gramme of exquisitely crafted, highly collect-

able coins that feature the likeness of these 

majestic creatures. 

Issued bi-annually, the coin range consists of 

a Brilliant Uncirculated (BU) quality coin struck 

from 999,9 fine silver and a proof quality ver-

sion of the same, the latter only available 

in a double capsule set. The range also in-

cludes a 24ct 1oz proof gold coin, a 1oz 

proof platinum coin and two combina-

tion sets – the Big 5 Rhino 1oz proof sil-

ver Ag 999 and Krugerrand privy marked 

1oz proof silver Ag 999 set, and the Big 5 

Rhino 1oz 24ct proof gold and Krugerrand 

privy marked 1oz 22ct proof gold set. 

For those not lucky enough 

to have seen a rhino in the 

wild, the reverse should be of 

particular interest. It features 

two halves of the face of the 

rhino and when two coins are 

placed next to each other, a 

complete close-up image of the 

animal’s face can be seen. When 

multiple coins are placed next to each 

other, a herd of rhinos is formed. 

The rhino populations in SA are not 

keeping pace with current poaching rates and 

conservationists continue to fight this battle. 

From January-June 2019, the number of rhinos 

poached countrywide was 318, only a slight 

drop from the 386 rhino killed during the same 

period in 2018. 

“The brazen slaughtering and dehorning of 

the rhino almost to the brink of extinction has 

spurred widespread outrage among activists to 

As the SA Mint, we’re uniquely placed to use our 
coins to canvass support for causes close to every 

South African. In 2019, we had the country talking 
about SA’s 25 years of constitutional democracy. 

With the launch of the Big 5 Rhino coin at the 
WMF, we hope to rally global support for our 

efforts to protect rhinos in the wild, rather than 
seeing them only on our coins.

About the SA Mint

The SA Mint is the continent’s leading 

manufacturer of legal coin tender, 

as well as commemorative and rare 

collectible coins. With over 100 years’ 

experience in supplying symbols of value 

to the African and global markets, we 

pride ourselves on delivering products 

that represent our commitment to 

uniquely African design and supreme 

craftsmanship. We collaborate closely 

with our customers to develop distinct 

and durable monetary products that 

capture and preserve the heritage and 

pride of a nation. The SA Mint is a 

wholly-owned subsidiary of the SARB, 

established in accordance with the SARB 

Act 90 of 1989, as amended.

a Brilliant Uncirculated (BU) quality coin struck 

from 999,9 fine silver and a proof quality ver

sion of the same, the latter only available 

in a double capsule set. The range also in

cludes a 24ct 1oz proof gold coin, a 1oz 

proof platinum coin and two combina

tion sets – the Big 5 Rhino 1oz proof sil

ver Ag 999 and Krugerrand privy marked 

1oz proof silver Ag 999 set, and the Big 5 

Rhino 1oz 24ct proof gold and Krugerrand Rhino 1oz 24ct proof gold and Krugerrand 

privy marked 1oz 22ct proof gold set. 

For those not lucky enough 

to have seen a rhino in the 

wild, the reverse should be of 

particular interest. It features 

two halves of the face of the 

rhino and when two coins are 

placed next to each other, a 

complete close-up image of the 

animal’s face can be seen. When 

multiple coins are placed next to each 

Rhino 1oz 24ct proof gold and Krugerrand 

advocates, but a lot more needs to be achieved 

on the demand side,” says Gerda Janse van 

Vuuren, Acting MD of the SA Mint. 

The organisation will partner with the 

Wildlife Conservation Trust (WCT) during 2020 

to support its work. The partnership will see a 

portion of the proceeds from the sale of the Big 

5 Rhino coins go towards protecting the fast-

dwindling population of rhinos.    

The WCT facilitates projects that focus on 

conservation, rehabilitation, research and the 

protection of wildlife, as well as education 

and training programmes relating to wildlife 

conservation and the environment.

“Awareness of the environment and en-

forcement of its protection are vital to revers-

ing the complex socio-ecological problem fac-

ing national parks. The World Money Fair held 

annually in Berlin was an appropriate global 

platform for us to have a conversation on the 

conservation of rhinos. The rhino horn trade 

has grown beyond the medicinal myth and the 

horns are now largely sought after by wealthy 

individuals [as a status symbol]. The end, how-

ever, doesn’t justify the means,” says Janse 

van Vuuren.

The rhino is the third animal to be featured 

on this series, following the elephant and 

the lion. The obverse features a breathtaking 

design of the African rhino, which fills up much 

of the surface area of the coin. The words 

“South Africa” and “Big 5 2020” appear below 

the image, with SA’s national coat-of-arms in 

the centre signifying its legal tender status. 

From some 500 000 rhino across Africa, 

Southern Asia and Indonesia at the start of the 

20th century, human avarice has managed to 

wipe out about 95% of this population, with a 

mere 29 000 surviving in the wild, albeit under 

protection of guards armed with military-grade 

equipment and air support. 

“As the SA Mint, we’re uniquely placed to 

use our coins to canvass support for causes 
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PRODUCTS, TOOLS & TECHNOLOGIES

Fitted with a high-effi ciency, “multi-diodes-

pumped – fi bre laser” generator, Orotig’s 

newly-redesigned Open Writer is available 

with two power setups, at 10 W and 20 

W. The “open” structure, the fi rst in its cat-

egory, is designed to allow easy access to 

the working area and, furthermore, a facili-

tated movement of the pieces to be marked. 

This obstacle-free structure makes the laser 

writer the perfect tool for professionals who 

require a small machine with great versatility 

and high reliability.

Ideal for engravings, texts, designs and 

drawings, this equipment can be used to 

mark fl at surfaces and, with the help of the 

rotary motor, it is also possible to mark on 

curved surfaces such as the inside and out-

side of rings and bangles, uneven plates or 

fancy-shaped items of various styles.

Besides the simple marking features, the 

Open Laser Writer 20 W can be used for cut-

ting. Since the square metre co-effi cient is 

lower than 2 (m2 <1,8) and the diodes are 

extremely effi cient, it is possible to cut metal 

plates up to 0,8 mm thick. The help of a tool 

called Auto Feeder allows cutting on a con-

tinuous basis: simply select the fi le, set the 

repetitions and the equipment completes 

the work on its own, without the supervi-

sion of the operator.

With a brand-new camera system and 

an optional Z-axis motorised controller, 

the Open Laser Writer meets the highest 

quality standards of high-end jewellery 

producers and is capable of even the 

heaviest-duty requirements. It is ideal for 

processing all types of precious and semi-

precious metals, steel, titanium and many 

other materials (including non-metallic) 

and has become almost indispensable in 

the jewellery manufacturing industry.  

“All these large laser machines come with 

in-depth training, after-sales assistance and 

servicing,” says Tennille Hoge of Cape Watch 

Tools & Jewellery Supplies, the African agent 

for new products such as Orotig from Italy. 

“We’ve also launched a new website which 

has videos showing customers how the ma-

chines and products work. The website in-

cludes our prices and customers can easily 

order online. We’ve also branched into the 

diamond-cutting and polishing sectors and 

stock a large range of supplies for them.”

The Mark-Uno 7500 laser-welder has been rede-

signed to allow operators the most advanced laser 

technologies.

A wider and single front hand-access enables 

larger pieces to be laser-welded inside. Its vertically 

driven shape makes it easy to position over working 

tables as small as 50 cm.  

The addition of the OBC solution, patented by 

Orotig, enables the operator to view the phases of 

welding on a Monitor 8,4”. 

Now in its fi fth series, the Mark-Uno 7500 is the 

fi rst truly compact laser welder machine that can be 

placed on a desk or hung on a wall. In addition to 

its great performance, very high capacity and small 

size, it also has a new user interface, a USB pen, 100 

memory cells and a high-defi nition OBC system.

“These machines are excellent investments as they 

offer better time-saving and precision,” says Tennille 

Hoge of Cape Watch Tools & Jewellery Supplies, the 

African agent for the Mark-Uno 7500 laser-welder.  

Orotig’s open-laser marking system 

New, compact high-performance laser welder

The 3DL Printer-HD2.0+ 

The 3DL Printer-HD2.0+ is a three-

dimensional printer which is fast, robust 

and precise and allows the user to 

achieve excellent surface resolution and 

defi nition of details, guaranteeing the 

best price-to-performance ratio for the 

same range of products. 

High precision is achieved by layering 

light curing resin, using DLP printing 

technology. It is particularly suitable for 

prototyping of 3D objects, aesthetics, 

designer evaluation and small series 

production in jewellery, goldsmithing, 

design, dentistry, architecture and pro-

duction of medical equipment. 

It is offered as a complete printing 

system and includes management soft-

ware and all the accessories needed to 

clean and fi nish printed sections. 
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ADOLESCENCE IS HARD ENOUGH 

without having to deal with COV-

ID-19 as well. This year, teenagers 

are missing out on coming-of-age 

moments like matric farewells, grad-

uations and sports seasons. Slightly 

older ones are missing career oppor-

tunities, from dream internships to 

first jobs.

I also searched manufacturers of 

class rings, such as Balfour, Jostens 

and Herff Jones. While these brands 

are helping schools produce 

virtual graduations and oth-

er ways to celebrate, there 

have been no broad-scale 

partnerships with Gen 

Z-focused channels to  

promote class jewellery 

as a keepsake.

Listen to what they want

I know Gen Z-ers like jewellery be-

cause I have one at home. My 

19-year-old son, Sam – a 2019 high 

school graduate – likes looking good 

and expressing himself through fash-

ion and accessories. He stacks gem 

bead bracelets alongside links and 

wears chain and leather cord neck-

laces. He sports real watches, not 

smart ones, and small cubic zirco-

interactive choreography. To follow, 

restaurant chain Chipotle Mexican 

Grill hosted a virtual after-party with 

YouTube star David Dobrik, including 

giveaways, Instagram and Snapchat 

lenses for photo ops with him, as 

well as a chance to chat to him on 

Instagram Live. For the university/

college set, women-focused site 

Her Campus hosted an epic “I’m 

Still Graduating” virtual 

graduation sponsored 

by Aussie Hair Care. I 

was glad to see jeweller 

Pandora among the brand 

partners.

What a great opportunity 

for the diamond and jewellery 

industry to capture the next and 

biggest consumer demographic for 

life! Gen Z-ers are seeking new ways 

to celebrate milestones; they’ve told 

us so. And jewellery, one of the 

most compelling markers of the hu-

man experience throughout history, 

should be out front on this.

The right messaging

I didn’t find much in a search 

for jewellery sponsors of virtual 

matric farewells and graduations. 

Enso Rings came up as one of the 

companies sponsoring a virtual 

prom in April for students in the 

Milwaukee, Wisconsin and Chicago, 

Illinois areas. If you want to see the 

right messaging for Gen Z, visit the 

website of this Utah-based brand, 

which specialises in handcrafted 

silicone rings. I especially love its 

“Rings for a Reason” campaign, 

which donates the proceeds from a 

line of customisable engraved rings 

to the World Health Organisation’s 

COVID-19 Solidarity Response Fund.
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Quarantined young consumers are 

looking for new ways to celebrate 

life milestones and hang out with 

friends, reports market research firm 

YPulse, which specialises in millen-

nials and Generation Z. It describes 

teens as “devastated” that their mat-

ric dances have been cancelled. Uni-

versity and college students in the 

Teens are seeking ways to mark milestones now that 

matric farewells, graduations and other seminal events 

have been cancelled. Jewellers should be stepping up to 

meet that demand, writes Deborah Yonick. class of 2020 also feel “robbed” of 

their graduation ceremonies, YPulse 

has found.

Schools have been scrambling to 

develop alternatives to these rituals 

for grads, including virtual events. 

On a grander scale, media geared 

toward the age group stepped up in 

May: in the USA, Teen Vogue hosted 

a Zoom prom with celebrity guests, 

DJ sets, customised playlists and 

generation gapgeneration gap
Filling the

nia and silver studs, one in each ear. 

He aspires to genuine diamonds in 

gold of all colours. While lab-grown 

diamonds sound interesting, he says, 

what’s most meaningful to him 

about a natural diamond is that the 

stone took a long time to become 

what it is – like the human story – 

and that has value to him.

Sam wasn’t interested in a class 

ring when he graduated and neither 

were his friends. “We don’t want 

Super Bowl championship rings,” his 

friend Lily told me. “They’re ugly and 

too expensive!” I felt the same way 

back in 1981. Lily said she’d have 

loved affordable options in minimal-

ist, gender-neutral styles like engrav-

able bands and signet rings, charms 

on chains and adjustable bangles.
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