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YOUR OFFICIAL INDUSTRY EXPORT GUIDE INTO AFRICA Value that endures

South Africa currently offers the greatest opportunity as a channel for jewellery to 
reach the entire continent. African ODYSSEY explores the ramifications of exporting 
jewellery from SA as well as look at the many incentives available to SA firms wanting 
to export their products into African countries.
 
The general aim of the publication is to provide the reader with necessary information 
on South Africa as the trading hub for the continent while also exploring Africa as a 
potential thriving trading market.
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A major aim for the diamond industry 
going forward is to emphasise the good that 
diamonds do. Unfortunately, the jewellery-
buying public is not, for the most part, 
aware of the benefits that diamonds bring 
to miners and their families throughout 
Africa, where 65% of global rough supply 
originates, says Ernie Blom, President of the 
World Federation of Diamond Bourses. 

The jewellery-buying public are mostly un-
aware of the widespread corporate social 
responsibility projects that are put in place 
by many diamond mining firms: monitoring 
the environment – air, water and land – to 
check that toxic elements are not present, 
planting a wide range of flora and fauna to 
resuscitate the land and financing schools, 
clinics and other much-needed infrastruc-
ture to bring hope for the future of the 
children of diamond miners, as well as the 
wider public. Then there are jobs. Across 
Africa, diamond mining provides an in-
come for tens of thousands of families. 

The diamond industry also helps fi-
nance organisations such as the Diamond 
Empowerment Fund, which supports ini-
tiatives that develop and empower people 
in diamond communities worldwide by 
providing education and skills training for 
young people to enable them to lead a bet-
ter life. Similarly, the Diamond Develop-

country and, at $6,800, Botswana’s annual 
per capita gross domestic product (GDP) is 
now among the highest in Africa. With a 
population of just 2,3 million people in a 
country about the size of France, diamond 
sales have been responsibly used by 
successive governments over the past 50 
years to build infrastructure such as roads, 
hospitals and schools, and to significantly 
elevate the income of citizens. Diamonds 
have brought jobs, stability and education, 
resulting in a literacy rate of 83%. Today, 
some 20% of Botswana’s population are 
employed in the diamond mining industry.

Diamond revenues account for 76% of 
Botswana’s export revenues, almost half of 
government revenue, and one-third of the 

Soon afterwards, geologists discovered 
the Orapa diamond mine within a cluster 
of kimberlites in the northern-central part 

of the country. The discovery set 
off a diamond rush that eventu-
ally led to the discovery of other 
diamond mines and has made the 
country one of the most important 
diamond-producing nations in the 
world. Today, it is the leading pro-
ducer in value terms.

Diamond mining has allowed 
Botswana to become one of the 
most developed nations in Africa, 

using the benefit of its diamond reserves 
for its people. The government has used its 
diamond income for the betterment of the 

DIAMONDS BRINGING BENEFIT ACROSS AFRICA
ment Initiative works to transform artisanal 
mining into a source of sustainable devel-
opment by bringing the largely unregulated 
and informal artisanal mining 
sector into the formal economy 
in ways that benefit miners, their 
communities, regional and nation-
al economies, and the diamond 
and jewellery industry.

When speaking of the good 
that diamonds do, there can be 
no better example than that of Bo-
tswana. In 1966, when the country 
declared its independence from 
Great Britain, it had a GDP per capita of 
less than $84 and was one of the poorest 
and least developed countries in the world. 

 The diamond industry also 
helps finance organisations such 
as the Diamond Empowerment 
Fund, which supports initiatives 
that develop and empower people 
in diamond communities worldwide 
by providing education and skills 
training for young people to enable 
them to lead a better life.
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country’s GDP, according to diamondfacts.
org. The country has also been ranked as 
the least corrupt in Africa in a report by 
Transparency International. 

As De Beers Group CEO Bruce Cleaver 
explains: “The unbelievable good that dia-
monds have done is clear. Its compounded 
annual GDP growth rate between 1966 and 
2014 was the fastest of any country in the 
world. That’s testament to the good that can 
be done by mining a resource, but doing it 
responsibly, with the government leading 
the way. At the time of independence, Bo-
tswana had 6 km of tarred roads; now it has 
6 000 km. These are all the amazing things 
that diamonds can do for a country.” 

Botswana has also benefited from the 
changes to its mining and marketing con-
tract with De Beers eight years ago. De Beers 
moved its sorting, marketing and Sighthold-
er operations from its London headquarters 
to Gaborone, the capital city of the country, 
in 2013 after having based them in London 
for about 80 years, creating the Diamond 
Trading Company Botswana (DTCB).

The government of Botswana and De 
Beers jointly own the country’s national 
diamond mining firm, Debswana. It runs 
four diamond mines in the country and is 
the largest non-governmental employer 
there, employing approximately 6 300 
people, of whom more than 90% are local 
Batswana. DTC Botswana, the sorting 
and marketing arm of De Beers, employs 
approximately 500 skilled diamond 
sorters and salespeople, most of whom 
are also Botswana nationals. De Beers 
also aggregates production from other 
countries at its offices in Botswana and 

carries out its huge sorting operations in 
a specially built centre that involved an 
investment of more than $70 million.

The new mining agreement signed 
with De Beers in 2010 ensured that not 
only would Sightholder operations be 
moved to the country, but a proportion 
of the diamonds would be sold to local 
companies in an effort to develop a cut-
ting and polishing industry there as well. 
Approximately 20 Botswana Sights were 
made available to companies that built 
manufacturing factories and employed 
and trained local workers. Almost all these 
manufacturers were existing Sightholders 
that established operations in Botswana in 
order to gain access to additional supplies 
of rough diamonds. As a result, the Dia-
mond Technology Park, which is a sprawl-
ing compound nearby the country’s inter-
national airport, was established.

Simultaneously, a new government-
owned company, Okavango Diamond 
Company (ODC), was established. After a 
ramping-up period of several years, ODC 
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